ABSTRACT
INTRODUCTION
Education means bringing out the ideas of universal validity which are latent in every human being". 
Higher Education and Infrastructure
The critical role of an educational institution is to build and meet the learning needs of the 21st century, which allows students to prepare for careers, requires them to acquire new knowledge, learn new technologies, rapidly process information, take decision and communicate in a global and diverse society, incorporating various methodologies like activity-based learning, problem-based learning, and project based learning. Effective technology integration in day-to-day class-room practices will help them acquire skills needed for the 21st century society. 
Service Quality and Customer Satisfaction
The customer that we try to emphasis here is the student.
Our discussion will focus on the student's satisfaction as students are considered as our consumer or customer who receives the service in university or higher education institutions which provide facilities such as the accommodation, computer lab facilities, library, sports etc,. Rahman and Yasoa (2008) identified that the main factors that could affect the level of students' satisfaction were; students' perception of learning and teaching, support facilities for teaching and learning such as (libraries, computer and lab facilities), learning environment (room of lectures, laboratories, social space and university building), support facilities (health facilities, student accommodation, student service), and external aspects of being a student (such as finance, transportation). With all these capabilities, an institution will be able to meet student expectations and compete successfully. Hoffman and Bateson (2006) say that to achieve the twin objectives of satisfaction and service quality in the university sector, need to be evaluated on the basis of outside-inside perspectives, that is, either from the point of view of customers, or on the basis of"inside-outside" perspectives where by the point of view of service providers are taken into consideration. This was studied by Aldridge and Rowley in 1998. In the case of higher education institutions such as universities and colleges, many broaden their scope of evaluation to include students' total experience rather than limiting it only to the assessment of the quality of teaching and learning, as the interaction between students and the institutions does not stop nor is confined only to the classroom environment.
However, a highly satisfied customer spreads positive views word-of-mouth and, in effect, becomes a walking; talking advertisement for an institution whose service has pleased him, thus reducing the cost of attracting new applicants.
Relationship between service quality and customer satisfaction has been clearly explained in the following diagram. Geoffrey Souter & McNeil (1996) reported that students were found to be quite satisfied with quality of academic units surveyed. Although there were gaps in higher education in terms of reliability, assurance, tangibility, e m p a t h y, r e s p o n s i v e n e s s , k n o w l e d g e a n d communication, in the area of the tangible (dress), students reported that their expectations had been exceeded. But in the field of administration, service quality is rather poor. Gaps were reported in all these five service quality dimensions.
Review of Literature
Cheong-cheng and Ming-tam (1997) view the students as dominant customers for higher education service: higher education is first and foremost, about the enhancement and empowerment of students as participants in the learning process (Katilliute and Kazlauskiene, 2010).
Therefore, as further observed by Mazzarol (1998), the participation of students in the learning process can be critical to higher education institutions' success. Students' views on all aspects of their higher education experiences are today widely sought after and regarded as essential to effective monitoring of quality in universities. the teacher who teaches with punctuality, accuracy, reasonability and logical approach in a student friendly manner is more likely to be popular. (Zeithaml, 2000 
Significance of the Study
This study will determine the students' satisfaction with regard to the facilities provided by the university. In the current globalized scenario the Indian higher education system is undergoing significant changes. As these changes are witnessed due to the changing demands of customers, it becomes important to explore and understand the changes which affect the buying pattern of customers. The scope of the study includes data from the respondents from Sri Venkateswara University Tirupati, in the state of Andhra Pradesh.
Research Methodology
This study is exploratory in nature. It uses a questionnaire to 
Data Collection and Analysis
The primary data was collected through a pre-tested structured questionnaire and secondary data was 
Conceptual Framework
To study the customer satisfaction the model was developed as shown in Figure 2 . Based on the model hypotheses are set up. The primary as well as secondary data were used in the present study.
Hypotheses of Study
The * A self supporting courses is one for which the student bears the entire expenditure of studying the course himself.
Results

Discussion and Analysis
The demographic characteristics of the respondents are shown in plan to take up a job. Nine respondents (9) said that they planned to get married. Only 6 respondents belong to the "others" category.
Expectation-Perception Analysis
The average level of expectation with various attributes of Students infrastructural facilities in the S.V.University and the average perception of these attributes were calculated for the overall sample. The placement of each attribute on an expectation-perception grid was accomplished by using the means of expectation and 
Multiple Regression Analysis
In order to further reveal support for hypothesis 1, the factors that influenced students' overall levels of satisfaction, the four orthogonal factors were used in a multiple regression analysis. The multiple regression Regression Results of students' Overall Satisfaction Level
Based on the Dimensions (N=120)
Dependent variable, Students' overall satisfaction with S.V.
University Infrastructural facilities and Independent variables are four factors. Table 5 showed the results of the regression analysis. To predict the goodness-of-fit of the regression model, the multiple correlation coefficient (R), 2 coefficient of determination (R ), and F ratio were examined.
First, the R of independent variables (four factors, X to X ) 1 4 on the dependent variable (Students' overall level of satisfaction, or Yc) is 0.294, which showed that the Students had Average and high overall satisfaction levels with the two dimensions factors (classroom facilities & Hostel facilities ). 2 Second, the R is 0.386, suggesting that more than 30% of the variation of students' overall satisfaction was explained by the four factors. Last, the F ratio, which be seen that the highest preferred factor to explain satisfaction is F2 followed by F1, F3 and F4 in that order.
RESEARCH PAPERS
Further, all the regression coefficients are found to be statistically significant (p<0.005). Table 6 .
Hypothesis 2a and 2b
In Students' characteristics, the results of MANOVA revealed that respondents' mean scores for the dimensions of students' perceptions showed variation by Wilks' Lamda P = 0.023* satisfaction of the respondents was found only by gender (t=-3.503, P<0.05). The results explained that female respondents were more satisfied with S.V. University infrastructural facilities than male respondents. Thus, hypothesis 3a could be rejected only for gender.
Hypothesis 3a and 3b
Demographic Differences in Overall Satisfaction
Behavior Differences in Overall Satisfaction
Two-tailed independent t-test and Analysis of Variance (ANOVA) were tested in order to identify the mean differences in overall satisfaction by the behavior characteristics of the respondents. The results are shown in Table 7 . The results indicated that no significant difference in overall satisfaction of the respondents was found in terms of the self supporting courses, future plan and the course of the study (one-way). However, the results illustrated that significant differences were found in self supporting courses (t= 1.905*, p<0.05) and Course of the study (F=2.822*). The study revealed that the respondents who had studied Self Supporting course were more satisfied than the respondents who had studied different courses like Science, Arts, and Management. Furthermore, the study explained that the respondents whose future plans are not significant. Thus, hypothesis 3b was rejected for self supporting courses and course of the study. relationship between the derived factors and the overall satisfaction of student. Because this study revealed that there were differences in the overall satisfaction of students in terms of gender, age, and Course of the study, it is hoped that the results of the study will provide some insights into students' perception that may help university authorities to develop specific promotional strategies. For example, according to the S.V.
Conclusion
University Infrastructural facilities and resources, students' vacation plans to work in laboratories and internet provisions in departments are typically made by women.
The study revealed that female students were more satisfied than male students. Therefore, University authorities may keep this in mind as they develop special products and services for their courses. The study also The method of issuing books is effective) to meet students' expectations. And, the study recommends that marketers should make presentations and interpretations of the S.V.
University by using multimedia in order to improve lowexpectation attributes (weaknesses).
To conclude, in order to create effective marketing strategies for products and services in the infrastructural facilities in S.V. University, a better understanding of students who are studying to the S.V. University is necessary.
Directions for Future Research
The study provided a general picture of the relationship between infrastructural facilities attributes and students' overall satisfaction with the S.V. University and analyzed variations in students' level of satisfaction by using demographic and behavior characteristics. However, the study did not mention the relationship between student satisfaction and intention to develop facilities. Future research should investigate the relationship between students' satisfaction and intention to develop required facilities, because collecting feedback from the student is an important issue for the university development and researchers. Future studies could be applied to other infrastructural facilities using a similar method so that a competitive analysis in different dimensional areas can be explored. Also, more refinement is needed in selecting attributes because some respondents felt there was some ambiguity in the questionnaire items.
